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WEBSITE:

HOMEPAGE EXAMPLE

Homepage layout
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New to IIP?

Currently working with 1IP?
Advice & consultancy
Lexcel

Training quality standard

Business Adviser Development

Events & workshops

Case studies

Who are you?
Contact us
Room hire

FAQ’s
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Both Companies: Registered Office 5th Floor Coin House

2 Gees Court London W1U 1JA \

PEOPLE ARE AT THE HEART OF EVERY ORGANISATION...

and at CQL Group we believe that to achieve their full
potential, they need to feel included and developed.
Understanding this has significant business advantages, no
only will you have increased staff motivation and as such a
more proactive workforce, but one that achieves your
organisation's business goals.

e

Company logo Navigation
Always position in Arial regular and
the top left corner white out of

of every page and Pantone® 539.

at the same size.
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Legal information
Position in bottom
left corner of
every page and at
the same size in
Pantone® 539.

Body copy
Arial regular and in
Pantone® 539.

Transparency box
50% transparency
of Pantone®
Process Cyan.
Always check

for legibility/
accessibility.

Imagery

Black and white
generic imagery
found.



WEBSITE:
SECONDARY PAGE EXAMPLE

Secondary
page layout

Company logo
Always position in
the top left corner
of every page and
at the same size.
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About IIP UK

Investors in People Standard

In the media

About us

© Investors in People UK 2008
Registered Office 7-10 Chandos Street, London, W1G 9DQ
Registered in England No. 2860079 Limited by Guarantee

\

IMPROVING BUSINESS PERFORMANCE

INVESTORS IN PEOPLE STANDARD

Over 30,000 UK organisations are recognised as Investors
in People, covering a wide spectrum of UK industries.

The Investors in People Standard will give you a framework
to ensure that you achieve this. It doesn't matter what size
or type of organisation you are, the Investors in People
Standard is there to help you improve the way you work.
You have to meet the same criteria — or 'indicators’' — as
other organisations, but the Standard recognises that you
will meet them in your own way.

Investors in People recognises that organisations use
different means to achieve success through their people.
It does not prescribe any one method but provides a
framework to help you find the most suitable means for
achieving success through your people.
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Navigation
Arial regular and
white out of
Pantone® 539.

Legal information
Position in bottom
left corner of
every page and at
the same size in
Pantone® 539.

Body copy
Arial regular and in
Pantone® 539.

Transparency box
50% transparency
of Pantone®
Process Cyan.
Always check

for legibility/
accessibility.

Imagery

Black and white
generic imagery
found.




WEBSITE:
BUTTON EXAMPLES

- FOR THE LATEST NEWS,
ST ol INFORMATION AND
EVENTS. ..
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PARTNER
BRANDING

This section provides our partners with information
on how to help present a consistent brand identity
for Investors in People.

Partners are organisations who have a license from
us to use the brand, they include Investors in People
Centres and International partners.



PARTNER BRANDING:
INVESTORS IN PEOPLE ONLY

For all Centre communications,
the lead brand is Investors in
People. When an Investors in
People Centre is promoting
Investors in People it should
represent itself as ‘Investors in
People Region’ with a statement
introducing their company, for
example:

Investors in People Yorkshire and
Humber delivered by YHAL.

Here is an example of how to
brand Centre material.

5.1  PARTNER BRANDING
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Front cover

IMPROVING YOUR BUSINESS
THROUGH YOUR PEOPLE

Etrs; eo, se fuidem faccibus.
dem

STORS W PELE
YORKHAE T HEER
TN B VAL

1 Cardale Park, Harrogate
North Yorkshire HG3 1RZ

T 01423 531133 F 01423 531252
veww investorsinpeople.co.ukhox

{ Y INVESTORS | Yorkshire
»_ & IN PEOPLE | & Humber

IMPROVING YOUR BUSINESS
THROUGH YOUR PEOPLE

Etris; eo, se fuidem faccibus

{"“ INVESTORS | Yorkshire
%_¢# IN PEOPLE | & Humber

m ari tantero terei prisquen incur ariin

ESTORS RIS
VUBKHRETHEHOEER
DR BY VAL

1 Cardale Park, Harrogate
North Yorkshire HG3 1RZ

T01423 531133 F 01423 531252
ww investorsinpeople co.ukfoox

Back cover - preferred

Back cover - alternative




PARTNER BRANDING:
PRESENTING MORE THAN ONE PRODUCT

The promotion of products/
services should always be

endorsed by your own company.

This is to ensure that the
Investors in People brand is
not seen to be endorsing these
individually.

Here is an example of how to
endorse product branding.

5.2 PARTNER BRANDING
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the first choice
for organisational improvement

aword about us...
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PARTNER BRANDING:

STATIONERY

Investors in People Centre
company stationery should
clearly show the link between
Investors in People and the
Investors in People Centre by
using the regional logo and

the strapline introducing their
company name. The logo on the
stationery should be the regional
Investors in People logo (i.e.
Investors in People Yorkshire

& Humber) so that the lead
brand is Investors in People.

Here are examples of how to
brand Centre stationery.

5.3 PARTNER BRANDING
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Y &
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Firstline of address
Second line of address
“Third line of address
County

Postcode

01 Month 2008

Dear Recipient,
Emphasis of atitle Arial Bold

Letters are often the first important point of contact with suppliers and other people
with whom we do business. The way the letter is typed out is as important as the
headed paper and the content of the letter itself.

Clarity key issues and ol

should be adopted.

P | 11 point type with 15 p pacing. Text
left. Paragraphs are not indented but separated by a halfline space. The use of any
other typeface is prohibited. Any italcising or se of capital letters as emphasis i the
body of the text i also prohibited. If a simple emphasis of one word or fite s called
for then emboldening is permitied.

If emphasis of a ist of points is reqired, then the use of a dash with a Smm indent
should be used.

- Point one of a st of highiighted points.
- Point two of alist of highiighted points.

“This should stil occur in upper and lower case letters, not capitals.

Yours sincerely

Anne Other
T+44 (0)1423 531132
anne other@investorsinpeople.co.uk

mproin s oo

Letterhead - preferred

pal

Firstline of address
Second line of address
“Third line of address
County

Postcode

01 Month 2008

Dear Recipient,
Emphasis of atitle Arial Bold

Le fen the first of contact with suppliers and other people
with whom we do business. The way the lette is typed out is as important as the
headed paper and the content of the lettr itsel.

Clarity y
should be adopted.

“The type style is Arial, 11 point type with 15 point line spacing. Text is always ranged
left. indented but half line space.

other typeface is prohibited. Any talcising or use of capital letters as emphasis i the
body of the text i also prohibited. If @ simple emphasis of one word o lll s called
for then emboldening is permitted.

If emphasis of a ist of points is required, then the use of a dash with a Smm indent
should be used.

- Point one of a st of highiighted points.
- Point two of alst of highlighted poins.

“This should stil oceur in upper and lower case letters, not capitals

‘Yours sincerely

Anne Other
T 444 (01423 531132
anne other@investorsinpeople.co.uk

™ INVESTORS [ Vorkshire
mproing busines o INPEOPLE | & Humber

1/257_{ el e

First line of address.
Second line of address
“Third line of address.
County

Postcode

01 Month 2008

Dear Recipient,
Emphasis of atitle Arial Bold

Letters are often the first important point of contact with suppliers and other people.
with whom we do business. The way the letter is typed out i as important as the.
headed paper and the content of the letter itself

Clarity key issues and this style which
should be adopted

The type style s Aria, 11 point type with 15 pointline spacing. Text s always ranged
left. Paragraphs are not indented but separated by a half line space. The use of any
other typeface is prohibited. Any italcising or use of capital leters as emphasis in the
body of the text is also prohibited. If a simple emphasis of one word or e s called
for then emboldening is permitted.

f emphasis of a list of points is required, then the use of a dash with a Smm indent
should be used.

- Point one of alist of highiighted points.
- Point two of a st of highlighted poins.

“This should stil oceur in upper and lower case letters, not capitals.

Yours sincerely

Anne Other
T +44 (0)1423 531152
anne other@investorsinpeople. co.uk

wesToRs
improving busines pafomance INPEOnE

Letterhead - alternative

Letterhead - alternative




PUBLICATIONS

Investors in People UK have an
exclusive publishing contract for
all Investor in People publications
and merchandise with The
Stationery Office (TSO). TSO
provide a number of services
under this agreement, including
design, print, publication,
storage, distribution and
customer services. They also
design and print marketing
collateral to support the
publishing and merchandise
portfolio. TSO recently created
a dedicated Investors in People
e-bookstore which you can visit
at: www.tsoshop.co.uk/iip.

Specialists and Investors in
People Centres can request free
marketing material to promote
the range of Investors in People
products to clients. This could be
anything from a comprehensive
product catalogue to a leaflet
outlining the key products
available at each stage of the
customer journey. To request
marketing material or to make

a suggestion as to what
material you would like to be
made available, please contact
amy.lindsay@tso.co.uk.

5.4 PARTNER BRANDING

TSO offer a 20% discount off
the published price of Investors
in People publications to all
Specialists and Investors in
People Centres. Please contact
Nasser Belal for details:

E Nasser.belal@tso.co.uk

T +44 (0)1603 696701

Please contact TSO if you

have any feedback on the
publishing or merchandising
portfolio. TSO are also happy
to quote for any additional
copywriting, translation, design
or print services for your own
promotional literature, please

contact owen.durnin@tso.co.uk.

Investors in People UK do
not authorise the publication
of any commercial Investors
in People publications or
merchandise created by
anyone other than TSO.

TSO contact details:

Online
www.tsoshop.co.uk/iip

By Telephone
+44 (0)870 850 4477

By Textphone
+44 (0)870 240 3701
Quoting reference DQV

By Fax
+44 (0)870 243 0129

By Post

Marketing

TSO

FREEPOST ANG 4748
Norwich NR3 1YX

Email
iipuk@tso.co.uk
Quoting reference DQV
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If you have any questions relating
to our new visual style please don't
hesitate to contact our National
Marketing Manager:

Claire Cloutman
T 020 7467 1921
E clairec@iipuk.co.uk

Investors in People UK
7-10 Chandos Street
London W1G 9DQ

T 020 7467 1946
E informatio @ p uk.co.uk
WWW.Investorsinpeo pI uk



